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Prudential

Corporation Asia The l'Ole Of pal'tnerShipS

“By 2006, bancassurance could potentially account for 13% of total

premiums collected in Asia’s life insurance sector.” Swiss Re Sigma No7/2002
Customer
ophistication
Growth Opportunities
) Bancass
High e Access more customers
e Penetrate new segments
Direct e Expand existing relationships
e Establish new relationships
Lo Marketing ¢ Roll out to all markets
Product e Develop new sub-channels
sophistication

Low High

-ices Consulting - Life Insurance Distribution Best Practices 2002 22



Prudential

Corporation Asia NeW bUSineSS COntribUtiOn miX

Continued growth and geographical diversification

APE £ million 25% of total APE
100 |
— [] Others
Il Thailand
[] Taiwan
80 I [ Singapore
— [] Malaysia
Contribution from [] Korea

. India (26%)
all Partnerships 60 |- o — H K
Distribution channels 123% CAGR m Fong fong

40
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2% of total APE
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Prudential

Corporation Asia S U CCGSS fO rm U Ia

e Committed to multi-channel
distribution

e Focus on quality long-term
partners

e Track record of successful
implementation

e Proven operational models

e Quality of people and management

e Investment in innovation

wa— 24



Prudential ExpanSiOI‘l of bank partners

e Corporation Asia

Stand d
Senad & HSBCD citibank
IMaybank (W) + @ 4 i 411 iﬁﬁﬁ!ﬁ?
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8 partnerships | £ W\ &) "EE.EE?:
with 5 banks d% 3w IfEa Bank of India @

Standard B W T
H H L Sy B ~ENefrorrlark
Chartered & ;*'”“’“B’““ in 8 countries :Ubﬁﬁh
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AL CHINFONBANK ~ SURLIGA BANK T?W HeRE

ananssbll S
/ & & @RS tO Yo mmhm
QIC’C’ B a n kppasteia 26 artnerShi S* w’c’c’ Ban u:gﬁﬁgﬂ;f:::ﬁ
B R i P
e | with 22 banks

in 11 countries ae s - = £sTD. 1940
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% T IL1 38 7 E SUNBANH © Feperat Bank

* This is the number of bank strategic alliances. We also operate a number of
ign based activities with other bancassurance partners across the regioi. 25
. e
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Prudential

comorationasia  EXPANnsion of bank channels

Tailored multi-channel bancassurance distribution model

Financial Direct
services Bank staff marketing
consultants and

(FSC) telemarketing

Priority Bundled
banking and consumer
SME owners products

Workplace
marketing

Mass market and Credit card and Priority Employees of
Mass affluent : Mass Market ,
mass affluent target retail customers and commercial
branch users branch users
branch users segments SME owners customers
Full range of Simple quasi- g:sg:]ta?;oégi%t'e%q Personal and Mortgage and Combined bank
protection and bank savings P and simple business related other simple and insurance
savings products savi ngs covers protection propositions

Significant expansion in reach across available customer segments in banks




Prudential

Corporation Asia DiVGI’SificatiOn beyond banks

APE split for 3rd quarter 2004 year to date

B Agency [ ] Bank staff — Tellers and relationship managers
[ 1 Partnerships [1 Prudential bancassurance consultants

[ Direct marketing to bank customers

[] Direct marketing to non-bank customers

‘ L] Independent non-bank brokers 27



Prudential

Corporation Asia Tremendous OppOl’tunitieS

Committed to continue increasing sales through partnerships distribution

e Grow existing bancassurance and
non-bank partnerships

e Forge new long term relationships
with quality partners

e Expand our direct marketing &
worksite marketing capabilities

e Open new and innovative
partnership channels

e Develop our talent pool

28



